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2. Communication flow - proposed
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Selecting Media (Channels): PCSD Ch2. pp3840 & Ch3 all
Budgeting and production process: PCSD Ch3. p86
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Message design: PCSD Ch2 all
Appeals: PCSD Ch 2 pp3435
Treatment: PCSD Ch 2 pp4445
Brief: PCSD Ch 2 p46
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(ONEIIWDI9INQVUIONID 4:

Pretesting: Evaluation of Communications Materials (all)
Examples of pretest for radio and print: PCSD pp5557 & pp6972
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(ONEIWDI9DIFIDVUIONID 5:

Participatory Monitoring and Evaluation: CFSC’s Who Measures Change pp920 and six step
process in CFSC’s Measuring Change p 512
Monitoring and Evaluation: DFID’s M&E, pp 633 and PRCA all
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